Webb & Knapp (Canada) Limited 


Place Ville Marie, Montreal 2, Canada, Tel. 861-9393 


Background Information 
on 


HALIFAX SHOPPING CENTRE 


Historical Highlights 

The 20.6 acre site, bounded on three sides by Mumford Road, 
Romans Avenue and Bayers Road, became earmarked for retailing develop- 
ment in January 1956, when The T. Eaton Co. Limited applied for re-zoning 
of the property. The property, within Halifax City limits, was re-zoned in 
August 1956 following a public hearing and study by the city's Planning Board. 
In March 1957, the City Council approved the sale of additional land to Eaton's 
to pave the way for a full-scale regional shopping centre developne nt. 

In November 1958, a market analysis was prepared by Larry 
Smith and Company who recommended the creation of a regional shopping 
centre with approximately 50 stores, including an Eaton's department store 
of 150,000 sq. ft. In June 1959, Webb & Knapp (Canada) Limited acquired 
the property from Eaton's and assumed developmental responsibility. 

In September 1960, after several meetings with city officials 
and completion of preliminary engineering, Webb & Knapp (Canada) announced 
its definite intention to start work on a $9 million regional shopping centre. 


Working drawings were begun in October 1960. 
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Actual site preparation work was launched in February 1961 
after a contract for clearing and readying the site was awarded to Tidewater 
Construction Limited of New Glasgow, N.S. Excavation of the site, to pro- 
vide for nearly 400,000 sq. ft. of buildings, involved continuous moving of 
rock as well as relocation of the 27-inch cast iron water main that previously 
extended across the entire property. Tidewater Construction installed a rock 
pulverizer on the job to pulverize rock for use in gravel-base asphalt paving. 
Tidewater also installed more than a mile of sanitary and storm sewers for 
the project. 

In May 1961, the general contract for the development was 
awarded to Anglin-Norcross Maritime Limited. A building permit was re- 


ceived in June 1961, and work on the structure began immediately. 


Design Team 

Halifax Shopping Centre was planned and constructed by the 
shopping centre staff of Webb & Knapp (Canada) Limited, located in Toronto. 
David G. Philpott, vice-president, was in charge of design and construction 
assisted by Frederick H. Holmes. Also associated with the project was 
Halifax architect Gregory Lambros, MRAIC. 

Planning and design consultant to the owners were Graham Con- 
sultants, Toronto, affiliated with John Graham & Company, of New York and 
Seattle. This 60-year old architectural and engineering firm has designed 
commercial, industrial and institutional projects around the world. It figured 
particularly prominent in pioneering the design of large regional shopping cen- 


tres especially mall-type centres. Northgate, on the northern outskirts of 
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Seattle, Washington, designed by John Graham, is regarded as the first of the 


great regional shopping centres. 


Leasing Team 

Leasing of Halifax Shopping Centre was under the direction of 
Frederick G. Flemming, vice-president in charge of leasing for Webb & Knapp 
(Canada) Limited. Leasing activity in Halifax was carried out by Charles A, 
Vaughan, vice-president, Halifax-Triton Limited. Leasing consultant was 


Richard A, Salomon. 


Financing 

Although the financial responsibility for developing Halifax Shop- 
ping Centre was initially assumed by Webb & Knapp (Canada), the company soon 
arranged equity financing involving the participation of a new shopping centre 
holding company, called Triton Shopping Centres Limited. The company, an- 
nounced on July 27, 1961, involves a partnership of Webb & Knapp (Canada) Li- 
mited with two leading British financial organizations, Eagle Star Insurance 
Company Limited and Second Covent Garden Property Company Limited. Under 
this arrangement, Webb & Knapp (Canada) and the combination of the two United 
Kingdom firms are each equal partners in Halifax Shopping Centre, Brentwood 
Shopping Centre, Burnaby, B.C., and Yorkdale Shopping Centre, now under de- 


velopment in Metropolitan Toronto. 
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Design Highlights 

The rocky, rolling terrain of the 20.6 acre site presented an 
interesting challenge to the architects. They fully capitalized on the discre- 
pancy in elevation, by providing drive-up access to the lower level selling 
area of Eaton's as well as to the main mall and to roof parking. Thus, 1, 835 
free car spaces are provided on contiguous parking levels that flow naturally 
from one to another. Throughout, there is an unusually short ''car-to-store"' 
distance, thanks to such design considerations as the upper level parking with 
its escalator connection to the mall. 

The department store has no basement in the usual sense and 
features a novel outside selling area directly off its lower level. 

The lower level also features a 10,360 sq. ft. separate truck 


concourse, which assures "' 


out of sight '' delivery to adjacent storage spaces 
of the various:merchants. Also, on the lower level is the 28,250 sq. ft. 
bowling centre. 

On the main merchandising level, all stores front on an enclosed 
L-shaped mall, with the main entrance of Eaton's of Canada at one end and 
Sobey's at the other. The S. S. Kresge store is at the pivotal corner. The 


" project south '. An 


main entrance to the mall faces onto Mumford Road, or 
additional pedestrian entrance is located on the north end of the project, adjacent 
to the Sobey's store. 

The upper level comprises a 50,000 sq. ft. Eaton's floor, 18,105 


sq. ft. of office space and an upper mall area serviced not only by roof-top 


parking but also by escalators and stairways connecting with the main mall. 


Digitized by the Internet Archive 
in 2023 with funding trom 
University of Alberta Library 


https://archive.org/details/Webb1762 0000 


The Mall 

Halifax Shopping Centre introduces the first enclosed, heated 
mall inthe Maritimes. This is an innovation that Webb & Knapp (Canada) 
Limited first introduced at Wellington Square in London, Ontario in August 
1960. It provides perfect all-weather shopping conditions, completely pro- 


' inside street "', 


tecting the shopper on what is essentially an 

Full-length aluminum-framed, sliding plate glass doors ex- 
tend along both sides of the complete mall frontage. Each morning, when 
the shops open for business, the sliding glass doors are opened and stacked 
neatly out of view to one side. At store-closing time, they glide shut -- but 
still afford a full view of store merchandise for after-hour window shopping. 

Helping to bring the outside in -- transmitting much of the 
natural outside light -- are the glazed modular sections which frame virtual- 
ly the entire overhead clerestory along both sides of the mall. Glazing is 
8 ft. high ona 4 ft. module, framed in 1 3/4 inch by 4 1/2 inch aluminum tu- 
bular sections. Each curtainwall section transmits the diffuse light, without 
disturbing the operation of the heating system. 

Overhead, too, the mall features pan-joist construction, which 
affords maximum flexibility by permitting alterations to take place easily 
during the leasing programme. The pan-joists make it possible to completely 
deform the overhead structure with only slight inconvenience. The suspended 


T-bar ceiling consists of 24" by 48" by 3/4" thick Fibreglass Mat Faced Ceiling 


Board, designed to facilitate maintenance. 
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A circular planter and heating plenum is situated just inside 
the main entrance to the mall. A unit heater, installed immediately under 


the planter, emits warm air during cold weather and thus functions as an 


ALTeCuUn tain i's 

A mushroom staircase connects the roof-level parking area 
to the Eaton's court area, on the mall near the main entrance. A series of 
mushroom-shaped landings are supported from concrete columns and are 


interconnected by ornamental steel railings. 


Building Materials 

What's a shopping centre made of? To build Halifax Shop- 
ping Centre, it took many kinds of construction materials drawn from all 
over North America. 

For instance, the exterior of the Eaton's building and north 
and south facades of the development are finished in Lantz No. 1 rockface 
brick, red range, manufactured by L. E. Shaw Ltd., Halifax. 

Around the planter aréas on the south facade were placed 
granite ''Lake Echo" local field boulders in shades of grays and buffs. 

A novel exterior treatment is a porcelain enamelled steel 
pierced illuminated screen manufactured by P. Graham Bell Associates Ltd. 
Georgetown, Ontario. The diamond-pattern screen -- in turquoise, gray and 
white -- extends over the east facade as well as the Eaton's court area in the 


mall. The screen is back-lighted. 
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Buchtal exterior facing tile was used as a parapet facing all 
around the Eaton's building as well as for the reflectant surface to back up 
the metal screen. It was also applied in grays and whites on the exterior 
of the Sobey's building. This tile was supplied by Ram Distributors Ltd., 
London, Ontario. 

A glazed quarry tile, in squares of 6" by 6" by 1/2" in light 
beige colour, was used between the marble columns on the lower level ex- 
teriors of the south, west and north facades of the Eaton's building. It was 
manufactured in Summitville, Ohio. 

"Brick Pavers" -- a smooth-faced, standard red floor brick, -- 
was used for the outdoor selling areas off the lower level of the Eaton's build- 
ing. These are 8-3/8" by 1-3/8" by 4", and are manufactured by the Cooksville 
Company Limited, Cooksville, Ontario. 

The mall floor is finished ina light beige terrazzo, which flows 
into the vestibule of the stores to maintain continuity of design. 

The columns on the mall level and lower level of the Eaton's 
store are faced with ''Montclair-Danby'"' marble facing manufactured by Vermont 
Marble Company, Proctor, Vermont. Glass mosaic tile was used around the 
planters. 

Throughout the development, a variety of solid woods were used. 
These include birch, walnut, cypress, oak, cedar and redwood. For instance, 
yellow cypress "Clear Heart Grade" cedar is used on the lower level of the 


Eaton's store, facing the outdoor selling area. Western red cedar is used as a 
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decorative screen for sun control on the clerestory. The circular planter and 
heating plenum on the mall is faced with redwood. 

The steel roofdeck was supplied by Robertson-Irwin Ltd., of 
Hamilton, Ontario. Montreal Forged Products Ltd., Montreal, supplied the 
ornamental ironwork. 

Concrete columns, up to 24 inches in diameter, were used for 
both reasons of economy, and practicability, in consideration of the sloping 


site. 


Air conditioning and heating 

The three levels d the Eaton's building are fully air conditioned. 
The installation, by Trane Co. of Canada Ltd., provides 430 tons of cooling. 
The cooling towers are located on the roof of the Eaton's building. The tower 
has an overall length of 24' 7'', an overall width of 18' 2" and an overal height 
of 7' 9'' -- from the top of the fan cylinder to the top of the supporting steel. 
It is designed to cool a total of 1290 U.S. gpm of condenser water for the cen- 
trifugal refrigeration equipment from an entering water temperature of 94 de- 
grees F toa leaving temperature of 84 degrees F when the outside wet bulb is 
75 degrees F. The refrigeration compresser comprises a single free-standing 
metal enclosed section forming part of the main switchboard and complete with 


main horizontal bus of 1000 amps capacity. 
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The heating installation provides 4.5 million btu heating. The 
central system includes three hot water boilers, each of which is a 4-pass 
horizontal fire tube heater, with 5 sq. ft. of heating service per rated boiler 
horsepower. These boilers were manufactured by Cleaver-Brooks. Two of 
the boilers are 200 hp each, for winter use, and a third is a 30 hp boiler for 
summer use. The boiler room includes a master btu heater, with separate 
recording facility for the landlord's btu system (for heating entrances, public 
areas, etc.); another one for Eaton's and the larger tenants; and a third for 
the smaller tenants. The mall is heated by unit heaters located in the ceiling. 

The operation of the summer heating boiler is completely inde- 
pendent of the winter heating boilers. Heavy oil is used in the winter and 


lighter oil in the summer. 


Electrical System 

Electrical power for the development is supplied from four 
transformer vaults, three of which have a 1000 kva capacity and a third, for 
Eaton's, that has a capacity of 2,000 kva. The electricity is supplied in 
22,000 volts and brought down to 120/208 volts for individual stores -- for 
power, lighting and air conditioning needs. 

Illumination of the mall is intentionally played down, with in- 
candescent fixtures to provide minimized competition with store-front lighting. 

Lamp standards are of 1000 watt mercury vapor, colour correct- 


ed, 550 volt distribution and designed to minimize glare. Nova Scotia Light and 
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roppiaa Company which equipped the vaults with transformers figured promi- 
nently in the design of the entire electrical installation. 

In the Eaton's store, complete flexibility for the showcase 
lighting cash register operation is achieved with an underfloor duct system 
used in conjunction with a column riser grid. The latter serves all four out- 
lets in the area ina simple, flexible and economical manner. All showcase 
lighting is controlled from the three main stairs at each floor. Cash register 
outlets remain energized at all times, allowing clerks to balance their re- 
ceipts after closing hours. Eaton's store is equipped with a diesel generator, 
set for emergency lighting and power. This generator starts automatically 
two seconds after power failure, to provide lighting towards the exits as well 


as enough lighting in the general area to prevent any potential panic or pilfering. 


Merchants! Association 

The Halifax Shopping Centre Council is, in every sense, a model 
form of merchants'association. (Merchants' associations, with representation 
from both tenants and owners of the shopping centre, are almost universally in 
vogue among major shopping centres throughout North America.) 

Late in 1959, Webb & Knapp (Canada) Limited, developers of 
major regional shopping centres, commissioned three faculty members and two 
graduate students of the School of Business Administration, University of Western 
Ontario, to conduct a pioneer study on merchants' associations and bring ina spe- 
cific recommendation for a Canadian situation. This research group was headed 


by Associate Professor Donald H. Thain, DBA, nationally-known marketing 
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authority. The 250-page, ll-chapter study was delivered in April 1960 and has 
provided the blueprint for the formation of merchants' associations in Brentwood 
Shopping Centre, Burnaby, B.C., Wellington Square, London, Ontario, as well 
as Halifax Shopping Centre. The Halifax Shopping Centre Council was officially 
formed on August 21, 1962, only after considerable groundwork had been laid by 
a provisional committee. The first Board of Directors is as follows: 

T. A. Wood, Wood Brothers Co. Limited; Robert C. Kerr, Eaton's of Canada 
Co. Limited; Douglas Mcneil, Goldberg's Men's Shop; William Bethune, 
Webster's China and Gifts Ltd.; C.D. Morash, Sobey's Stores Limited, and 


Charles A. Vaughan, Halifax Shopping Centre. 


Community Activities 

The women of the Halifax-Dartmouth area have helped formulate 
Halifax Shopping Centre's community and institutional character. Early last 
Spring, officials of Webb & Knapp (Canada) Limited, developers of Halifax 
Shopping Centre, invited 300 leaders of women's clubs in the area to a meeting 
and tea in the Nova Scotian Hotel. A large percentage of these club leaders at- 
tended and freely offered valuable suggestions on community and charity uses of 
the mall. Later, many of the club presidents discussed potential use of the mall 
with their memberships and completed a written form indicating how they might 
want to employ the mall facilities. On the basis of these suggestions, Halifax 
Shopping Centre general manager Charles A. Vaughan has been able to glean 
insight into the centre's requirements for staging interesting events. Plans are 
well advanced for community activities on the mall during both shopping and off- 


shopping hours. 
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Community functions at other Webb & Knapp (Canada) centres 
include week-long fashion shows, school-sponsored children's live art de- 
monstrations, variety shows, charity teas, concerts, car shows, costume 


events, choral singing, dances and many other events. 
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Webb & Knapp (Canada) Limited 


Place Ville Marie, / N ontreal 2, Canada, Tel. 861-939 
For release, September 10/1962 Np, 


Wt rece 


wet, 


LARGEST MARITIME SHOPPING CENTRE 
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Tie Ma xitede Provinces get their first 055.29 MR. row's 


shopping conditions when HDKifax Shopping Centre officially opens for business 


OPENS FOR BUSINESS TOMORROW 


at 9.30 a.m. on Tuesday, September llth. The $9 million regional shopping 
centre, located at Mumford Road and Romans Avenue within Halifax City limits, 
features the first enclosed mall in the Maritimes. 

The heated mall is, in effect, a 40 ft. wide "inside street". 
Open-fronted stores extend for a distance of 670 ft. along both sides of the mall. 

A three-level Eaton's of Canada department store is the largest 
tenant in the 398,476 sq. ft. regional shopping centre. 

On hand to formally open Halifax Shopping Centre tomorrow 
will be William Zeckendorf and James A. Soden, Chairman of the Board and 
President Pasnectiool) of Webb & Knapp (Canada) Limited, developers of the 
centre and H. J. A. Harbour, FRICS, representing Eagle Star Insurance 
Company Limited and Second Covent Garden Property Company Limited, the 
two British companies that are partners equally with Webb & Knapp (Canada) in 
Halifax-Triton Limited, owners of the new centre. 

William Zeckendorf is probably the world's best-known real 


estate developer. He has personally spearheaded many important urban renewal 
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LAE 
programmes that have changed the face of several North American cities. 

In addition to Halifax, Webb & Knapp (Canada) has undertaken 
major developments in Montreal, Toronto, (where Canada's largest shopping centre, 
Yorkdale, is being currently developed), London, (Ontario), and Vancouver. The 
largest of these is the 3,000,000 sq, ft. Place Ville Marie, which formally opens 
in downtown Montreal on Thursday of this week, 

Among the highlights of Halifax-Shopping Centre: 

-- A 28,689 sq. ft. enclosed, heated L-shaped mall, with its 
overhead clerestory lighting. Diffused light is transmitted from overhead via a 
series of modular glazed sections. Along the mall itself, full-length sliding glass 
doors are opened each morning and closed at night, facilitating the shoppers' view 
and access. Exotic woods, vinyls and other materials that are normally impractical 
to apply on conventional store exteriors have been incorporated in the design of the 
mall store fronts. 

-- Free parking is provided for 1,835 cars, on three contiguous 
parking levels that flow naturally from one to another. There is drive-up access to 
the main mall, the lower selling area of Eaton's and to roof parking. An unusually 
short car-to-store distance is achieved by means of this upper level parking, 
connected by escalator with the mall, and by fully capitalizing on every segment of 
the sloping 20.6 acre site. Parking is available on all four sides of the building, 

== The 153,135 sq. ft. Eaton's store has no basement in the 
usual sense. There is drive-up access toa windowed lower selling level, which 


also features a cleverly treated outside selling area. 
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-- A 10,360 sq. ft. lower-level truck concourse permits 
“out of sight" delivery to the store service areas and stockrooms. Also located 
on the lower level is a 28,250 sq. ft. bowling centre. 

-- On the upper level, in addition to an Eaton's merchandising 
floor, 18,105 sq. ft. of office space is made available. Stairways and escalators 
connect the upper mall with the main mall. Particularly interesting is a 
“mushroom" staircase which leads down to the Eaton's court area on the mall near 
the main entrance. 

Apart from Eaton's the largest stores in the centre area 
25,705 sq. ft. Sobey's food market and a 22,380 sq. ft. S. S. Kresge variety- 
department store. In fact, Kresge's makes its Atlantic provinces debut in the 
Centre. 

Among the firms represented in Halifax Shopping Centre are 
Henry Birks & Sons, The Wood Bros. Co. Ltd., Lawton's Drug Store, D'Allairds 
Ltd. , Webster's China & Gifts Ltd., Reitman's Limited, Bata Shoe Company of 
Canada Limited, Royal Bank of Canada, Goldberg's Men's and Boy's Wear Limited, 
Halifax Tweed Shop Limited, John S. Holmes Studios Limited, Gordon B. Isnor 
Limited, Western Furniture & Appliances Ltd., Dean's House of Flowers, Lewis 
Shoes, Chez Chapeaux Limited, United Cigar Stores, Candy Corner, John Hall 
Restaurant, Halifax Bowling Centre Ltd., Atlantic Shoe Repair Company, 
Wendy's Reliable Limited, Centre Barber Shop. 

Office tenants include F. W. Annand Limited, Stanbury and 


Company Limited and I. N. S. Agency Limited. 
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Webb & Knapp (Canada) Limited 
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Location: 


Total Land Area: 
Total Construction Area: 
Total Rentable Area: 


Parking Space: 


Eaton's Department Store: 
Sobey's Food Market: 
Kresge's: 

Bowling Centre: 

Upper Level Office Space: 
Number of Stores: 


Enclosed Pedestrian Mall: 


Lower Level Truck Concourse: 


Developers: 


Owners: 


Mumford Road, Romans Avenue and 
Bayers Road within Halifax city limits 


Approximately $9 million 
20.6 acres 

442,582 square feet 
398,476 square feet 


1,835 free car spaces on three 
contiguous levels 


153,135 square feet on three levels 
25,705 square feet 

22,380 square feet on two levels 
28,250 square feet 

18,105 square feet 

Approximately 50 

28,689 square feet (40 feet wide) 
10, 360 square feet 

Webb & Knapp (Canada) Limited 


Halifax- Triton Limited 
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General Contractors: 


Site Preparation Contractors: 


Paving: 


Designers: 


Structural Engineers: 


Anglin-Norcross Maritime Limited 
Tidewater Construction Company 
Standard Paving Maritime Limited 


Designed and engineered by the 
developer's staff in consultation with 
Graham Consultants, Toronto. 
Gregory Lambros, MRAIC, a Halifax 
architect was also associated with the 
project. 


Graham Consultants - Toronto. 


